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THE BATTLE OF THE BURGER KINGS: A THIRTEEN YEAR
LEGAL SAGA

INTRODUCTION
In a landmark legal battle, a local Pune eatery named ‘Burger King’ initially
emerged victorious against the global fast-food giant Burger King
Corporation, nearly concluding a 13-year dispute over the right to use the
‘Burger King’ name. ‘Burger’, then known as ‘Burger King’, was a famous
restaurant part of the Pune food scene. With a legacy of more than 30 years, it
is one of the most iconic fast food places of Pune and has continued to be. The
case at present is centered around a trademark dispute between the two and
with the question being whether the Pune-based eatery could continue
using its name despite the existence of the foreign corporation.

CONCLUSION
The Pune Burger King case could be a case that sets a precedent that

strengthens the position of small businesses in India, ensuring that trademark

law continues to foster fair competition and protect genuine, long-standing

business interests. However, with the District Court’s order having been

stayed, it would be seen how judgment would either allow or deny Pune’s

Burger King from continuing to operate under the name that has become

an iconic part of the city’s culinary scene for over three decades. A decision in

the Local eatery’s favor will thus promote a more equitable environment for

local businesses, reinforcing the idea that trademark law should support true

originality and fair use, rather than allowing monopolistic control by larger

entities.

THE CLASH OF THE BURGER KINGS
The legal dispute began in 2011 when Burger King Corporation, a U.S.-based

company with over 13,000 outlets worldwide, filed a lawsuit in the Pune District

Court against Anahita and Shapoor Irani, the owners of Pune’s Burger King. The

corporation sought a permanent injunction to prevent the Iranis from using the

‘Burger King’ name, arguing that it damaged their brand’s reputation which was

subsequently granted. At present the same case has continued with Burger King

today demanding ₹20 lakh in damages, claiming that the use of the name by the

Pune restaurant was causing irreparable harm to their brand.

In response, the Iranis argued that they had been using the ‘Burger King’ name for

their restaurant since 1992, long before the U.S.-based company entered the Indian

market in 2014. They maintained that apart from the name, there were no

similarities between their establishment and the global fast-food chain. The Iranis

further claimed that the lawsuit was an attempt to stifle their business and sought

compensation for the harassment they endured.

Burger King Corporation in response argued that the Pune establishment’s use of

the ‘Burger King’ name could confuse customers and harm its global reputation.

However, the Court found that the multinational company failed to provide

sufficient evidence of any such confusion. As a result, the claims for a permanent

injunction and damages were dismissed.

A SUDDEN OBSTACLE “THE BOMBAY HC ORDER”
In a sudden twist the 26th of August 2024 saw the Bombay High Court

temporarily staying the Pune District Court’s order that allowed the local Pune

eatery to use its original name. This leaves the Pune based eatery unable to use the

name “Burger King” until a decision is taken by the Court in September .

CIMPLICATION OF THE DECISION: PRIOR USE & LOCAL GOODWILL
On the 16th of August, 2024 the District Court ultimately ruled in favor of the
Iranis, emphasizing the principle of “prior use” in trademark law. District Judge
Sunil Vedpathak noted that since the local restaurant had established its
business and reputation well before the American corporation’s entry into the
Indian market, they had the right to continue using the name. This ruling
reinforces the importance of prior use in trademark disputes, particularly
when a small, local business faces off against a multinational corporation.


