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PROTECTING INNOVATION: TESLA INC. VS. TESLA POWER
INDIA PVT. LTD. – A TRADEMARK DISPUTE IN THE

SPOTLIGHT 

Introduction

In the world of innovation and sustainability, the few brands that carry the weight of Tesla

Inc. are synonymous with cutting-edge electric vehicles and renewable energy solutions.

Tesla's trademark is more than a name; it is a brand synonymous with global excellence.

However, this iconic brand was recently dragged into a legal battle by no less an unlikely

adversary than Tesla Power India Pvt. Ltd., a domestic company accused of infringing on the

Tesla trademark, which was showcased in the case of Tesla v. Tesla Power India (P) Ltd.,

2024 SCC OnLine Del 4592.

Tesla Power India Pvt. Ltd. and its affiliates are at loggerheads with Tesla Inc. because of the

misuse of Tesla Inc.'s worldwide recognized name and logo. According to Tesla Inc., the

defendants are thereby taking advantage of Tesla Inc.'s brand equity by selling electric

scooters and other such EV charging equipment. What started as a cease-and-desist notice

in 2022 has given rise to a full-fledged legal showdown with far-reaching implications for

intellectual property rights and fair competition and throws a challenge to the rapidly growing

EV market in India.

Tesla Inc.’s Argument: Protecting a Global Icon

Tesla Inc.’s trademark range spans categories including electric vehicles, batteries, solar

energy products, software services, and apparel. It has become identified with state-of-the-

art technology and green innovation, and it has a well-established presence online through its

website at www.tesla.com and various social media channels.

This case started in April 2022 when Tesla Inc. found the website of Tesla Power India,

claiming to deal with products similar to those of Tesla Inc., such as charging equipment for

electric vehicles and electric scooters. The defendants also had another website,

www.teslapowerusa.com, through which one could come across similar branding, and

consequently, raised the alarm at Tesla Inc. Its concerns increased when it saw full-page

advertisements in India's top newspapers, which it claimed carried the TESLA name and logo

along with automotive-related products.

Tesla Inc. immediately sent a cease-and-desist notice to Tesla Power India and its other group

companies, including Tesla Power USA LLC, in the United States. As the defendants failed to

act, Tesla Inc. filed a suit in the Delhi High Court for a permanent injunction to restrain the

defendants from further using the TESLA trademark directly or indirectly.

The Defendants Push Back: A Case of Misunderstanding?

Tesla Power India Pvt. Ltd., under the leadership of Chief Executive Officer Kavinder Khurana,

stated that there was no wrongdoing in reply to the allegations. The defendants said in the May 2,

2024, court hearing that their business primarily focuses on making and selling lead-acid

batteries for inverters, UPS systems, and automobiles. They argued they did not manufacture or

sell electric vehicles under the TESLA brand.

The defendants further accepted that the controversial advertisements were used under a

marketing partnership with an electric vehicle manufacturer called E-Ashwa. They assured the

court they never had any intentions to venture into the EV segment and would desist from all

promotional activities using the name and logo of TESLA. The court took cognizance of this

undertaking, which bound the defendants to respect their commitment.

Tensions were, however, reignited in the later months. Tesla Inc. now provided evidence

fresh enough that the defendants had betrayed their undertaking by selling electric

scooters under the disputed branding. Investigators hired by Tesla Inc. filed reports with

accompanying photographs of the scooters, details of the stores, and promotional

brochures. The Delhi High Court gave the defendants two days to respond, during which

they would file affidavits and submit supporting documents. Though the defendants

concurred, the court emphasized the need to keep to the earlier undertaking.

A Step Toward Resolution Through Mediation

Sensing the benefit of a resolution outside of court, both parties agreed to mediation. On

July 4, 2024, the court referred the matter to Delhi High Court's Mediation Centre and

scheduled the first session for July 18, 2024. A pragmatic way of ending complex

commercial disputes has often been known to be a feature of mediation where both

parties avoid protracted legal battles. This is, therefore, a mutual agreement on the high

stakes of loss each party stands to incur. Tesla Inc. wishes to preserve the reputation of

its global brand. At the same time, Tesla Power India seems keenly interested in resolving

the case without imperilling its current line of business. A successful mediation will likely

yield a mutually acceptable settlement, which, upon reconvening, will allow the court to

close the case entirely.

A Broader Implication for Brand Protection

The Tesla Inc. vs. Tesla Power India Pvt. Ltd. case is not just a matter of law but a litmus

test for enforcing intellectual property in India because of growing industrialization. As

the demand for electric vehicles increases in India, multinational companies are becoming

more cautious about protecting their intellectual property rights. To companies like Tesla

Inc., trademarks for them not only symbolize a name but a legacy of innovation and

excellence that underpins their business worldwide.

In contrast, this is a challenging time for the domestic companies operating in sectors

commanded by the giants worldwide. While the case was essential to protect intellectual

property rights, it could be opened to compensate for some interest in developing

competitive equity in a market like India.

Conclusion: A Legal Precedent in the Making

This case undoubtedly has a precedent that lasts far beyond the courtroom. The way it is

resolved, either by settling or through further litigations, this dispute will significantly

shape how courts in India handle trademark issues and, more so, the emerging EV and

renewable energy markets. The determination of Tesla Inc. to guard its trademark stems

from the stakes at global intellectual property battles. At the same time, Tesla Power

India's approach to mediation points out the value of dialogue in solving commercial

conflicts. Irrespective of the case's outcome, it is a poignant reminder of vigilance and

mutual respect in the competitive business landscape.


